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Level of Service (LOS) on 
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Source: OTAK (2017) Transportation & Vehicle Mobility Study



• In the moment collection of the visitor 
experience

• Travel & visitation patterns

Yellowstone Summer Visitor Use Patterns, Preferences, 
Expectations, & Values
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How frustrated are you with 
the amount of time you have 

spent in traffic congestion 
behind other vehicles?

Quartile Speed 
(mph)

Average 
Speed 
(mph)

Frustration 
(Average)

Very 
Frustrated

(5)

Frustrated

(4)

Moderately 
Frustrated

(3)

Slightly
Frustrated

(2)

Not at all 
Frustrated

(1)

Bottom 25% of 
Travelers <31 24.0 1.5 3% 4% 6% 14% 73%

26th-50th% of 
Travelers 31-38 34.8 1.31 0% 2% 8% 11% 79%

51st-75th % of 
Travelers 39-42 39.0 1.39 0% 0% 8% 22% 69%

Top 25% of 
Travelers >42 44.6 1.55 1% 3% 8% 26% 62%
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Other than weather conditions, 
how would you rate your 
experience right now?

Quartile Speed 
(mph)

Average 
Speed 
(mph)

Experience 
(Average)

Excellent
(5)

Good
(4)

Fair
(3)

Poor
(2)

Very Poor
(1)

Bottom 25% of 
Travelers <31 24.0 4.31 49% 47% 4% 0% 0%

26th-50th% of 
Travelers 31-38 34.8 4.37 59% 33% 8% 0% 0%

51st-75th % of 
Travelers 39-42 39.0 4.39 56% 35% 8% 0% 0%

Top 25% of 
Travelers >42 44.6 4.18 38% 47% 13% 1% 0%



Avenues for Future Use of Data
• Expand analysis to each Roadway Geofence;
• Expectations and experience;
• Reliability and travel time;
• Smaller scale segments, and I.D. bottlenecks;
• Incorporate attribute importance metrics;

– e.g. see wildlife, get away from crowds, etc.
• Time of day, and length of time in park;
• Direction of travel;
• Circling/waiting for parking;
• Length of stop per parking area.



Avenues for Future Use of Data
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